
to the ‘big loo’. So many parents 
don’t mind paying that bit extra 
for something they know is 
good quality that will last.”

Another potty that is selling well 
in the UK is the LumiPotti, which 
has a movement-activated night 
light which helps children master 
night dryness. Rachael Forder, mum 
and inventor of LumiPotti says: “It’s 
remarkable that in just 10 years potty 
training here has gone from being a 
complete ‘day and night’ concept to 

a daytime-only task and at night 
kids are kept in nappies, many 
of whom are still wearing them 
at night well into school years.”

While some children will 
‘get’ potty training straight 
away, others do take a bit 
longer. Reusable pants and 
a large choice of potties all 
help make quite a daunting 
task for children seem just 
that little bit easier.

Baby Brands Direct 
stocks a wide range of 
products to suit every 
price point and consumer, 
with character potties from 
Solution EU selling very 
well, as Rebecca Hamilton, 
marketing assistant explains: 
“Character branded potties 
help make a challenging 
time for children much 
more fun and exciting. They 
fit in with current trends 
and offer a friendly, familiar 
face for kids to relate to, 
they are very popular with 
both our retailers and 
their own customers.”

Licensed characters 
also sell well for Solution 
EU, with Winnie the Pooh 
being the most popular, 
followed by Frozen. 
However, Solution EU 
is expecting big things 
from Finding Dory 
according to Alana Moscaritolo, 
marketing executive: “We can sense 
within the market that once the 
movie has been released and the 
products are on shelves that the 
Finding Dory toiletry range will be 
our most popular seller for 2016.”

Summer Infant has just launched 
the My Size Potty in the UK, which 
is a replica adult toilet with a flush 

sound and space for toilet 
wipes. It’s been a strong 
seller in the States, moving 

between 5,000 – 10,000 
units per week, 
even at a higher 
price point than a 
traditional potty. 

“Consumers 
are willing to 
pay more for 
a potty that 

offers strong 

features,” says Joanne Gray, 
marketing consultant for 
Summer Infant. “As a piece 
of equipment, the potty gets 
a lot of daily usage and many 
children will use the potty 
for a considerable length 
of time before graduating 
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Below: The Lumipotti has a night light 
to help with toilet training at night time.

Below: Hippychick’s 
mattress protectors are 100% 
waterproof and breathable.

Right: Wonderoos are 
the best-selling line from 
Earthwise Trading. 
Below right:  Sales of 
potty training pants from 
Bambino Mio have been 
boosted by big retailers 
stocking the brand.A Bum Deal

the products are more accessible to 
parents which has helped lift sales.
Joreen Singh, marketing manager 
for Bambino Mio says: “More and 
more parents are trying reusable 
products and finding them easy 
to use and economical. Our potty 
training pants are one of our best-
selling lines and are stocked in 
most major supermarkets. We’ve 
got some great new designs and 
prints coming out later this year.”

Making the transition from 
nappies to pants is a major thing 
for toddlers and parents. And while 
a potty is an essential piece of kit, 
the choices for parents range from 
the very basic to the all-singing and 
dancing (and flushing!) models.

On average, parents 
can save more 
than £500 per 
year by using 

reusable nappies over disposables. 
The actual figure varies, but reusables 
are likely to be about 60% cheaper 
than disposable options. The market 
for reusable products is growing and 
it’s not just about nappies; reusable 
pants are now just as popular at retail.

Close has been selling the Pop-in 
range for almost 10 years and has 
seen a lot of changes, as Michelle 
Smith, marketing manager explains: 
“Pop-in has evolved over the years 
with design changes and more 
colours and prints.  We have added 
a potty training range with day 
and night time solutions as well 
as our newborn nappy and swim 
nappy so consumers can choose 
to use Pop-in for the entire duration 
that their little one is in nappies.”

A trend in reusable nappies in recent 
years has been the move towards 

one-size or birth-
to-potty nappies. 
Wonderoos from 
Earthwise Trading 
was the world’s 
first one-size 
reusable pocket 

nappy when 
launched in 
2002, and 

has retained a 
strong position in the 

market ever since. “Our 
best-selling product is undoubtedly 

our Wonderoos v3 pocket nappy,” 
says Christine McRitchie, director 
of Earthwise Trading. “It has won 
multiple awards including Prima Baby 
Gold Award for Best Resuable Nappy 
2016. Parents like the versatility it 
offers with the ability to adjust the 
absorbency as well as the size.”

With more big retailers now 
stocking reusable nappies, 

Mum and potty training expert, 
Amanda Jenner, came up with the 
idea of My Carry Potty almost 15 years 
ago. “My son would only ever use 
his own potty which meant taking 
it everywhere with me in a carrier 
bag - not very elegant or hygienic. 
One day, while I was out shopping in 
a busy high street he needed to go, 
and it was the disapproving looks as 
I disposed of the contents down the 

nearest drain that got me thinking 
there has to be something better 
than this. 15 years later I have 
what I believe is the perfect 

product to successfully help 
parents through potty training”

        POTTY TRAINING 
ON THE GO

▶

Above: The Pop-In range from Close has 
evolved over the years to include nappies 
and pants in many colours and prints. Left: 
My Size Potty from Summer Infant flushes 
just like a real toilet. Below: Winnie the 
Pooh is the most popular character for 
Solution EU’s potty range.

Left and below: My 
Carry Potty is perfect for 
potty training on the go.

With a baby going through anything from 3,500 to 4,500 nappies in its first year, it’s no 
wonder that more and more parents are turning to reusable nappies. Following on from 
this, many parents are also choosing a reusable option for potty training too. PPS takes 
a look at some of products available to help tots and parents through potty training.
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Think mattress protector and 
what may spring to mind is a 
thick plastic sheet that feels like 
sleeping on a tarpaulin – sweaty 
and uncomfortable. Hippychick’s 
mattress protectors are 100% 
waterproof and breathable. 
“Hippychick mattress protectors 
take a much needed but also much 
maligned product and transform it 
into an extremely soft, undetectable, 
quality piece of bedding,” says Kelly 
Linthorne, marketing and sales 
administrator. “Feeling the brushed 
cotton or Tencel fibre of our 
mattress protectors, it is difficult 
to see how something that feels 
so luxurious can be so practical.” 

          MATTRESS 
PROTECTION

▶
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